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Executive Summary



Digital Marketing Expert with MBA in Global Business and 12+ Years’ Experience in:

Online Strategy • Marketing • Website Production • Business Development 

Digital Content Distribution • Brand Management • Online Partnerships • Social Networking

Revenue Generation • Product Development • Mobile Content
Employment Experience


CityGrid Media

 
October 2009 – Current

Media Sales Product Director
· Head of Online Media department, developing and managing all media sales initiatives for Citysearch.com, Urban Spoon and Insider Pages, including sales campaign development, new product development, reporting, as well as identifying new sales targets and opportunities. 
· Manage product development for several new Citysearch online products, including a Twitter Module, Polling Feature, Advertorial and Premium Edge Skins.  As a result, increased monthly national sales online media revenue from $150K to over $500K per month.
· Key contact point between the National Sales and Field Sales leadership teams across the country, and the Marketing and Publishing Management team.  Effectively collaborate with business, marketing, technical, and design teams to develop requirements and drive projects to completion. 

· Developing CityGrid Media’s business model, sales models, and advertising platforms, while creating a functional understanding of the website to drive product innovation that engage consumers and meet the needs of national advertisers.
Digital Sol Consulting (Sole Proprietorship)
 August 2008 – October 2009

Consultant
· Lead concept and development of branded and subscription-based websites for Guthy-Renker LLC, overseeing day-to-day management, managing annual online budgets of up to $2MM per brand.  Executed and managed customer engagement strategies, including online multivariate message, offer testing, email strategy, online community activity and website interactivity.  As a result, decreased refunds and increased profitability of Skinny Switch brand by re-developing online experience, improving user engagement and increasing conversions to paying subscriptions.  

· Website producer for Child Success Center, developing digital strategy and updating website to bring in new clients and expand their online brand.
· Built wireframes and website architecture for Thought Rocket LLC, helping to create a matchmaking website targeting High Net Worth clients.

NBC Universal Domestic Television Distribution
December 2005 – December 2008

Director, Digital Strategy
February 2008 – December 2008

· Promoted twice in three years to tackle increased responsibilities in developing digital strategy for all online initiatives for the Deal or No Deal, Jerry Springer, Maury, Steve Wilkos, and Chris Matthews brands.

· Honored with a GE Ovation Award by VP of Marketing in November 2008 in recognition of superior work and launching six successful websites in six weeks.

· Led team of designers, programmers, video editors and a variety of outside vendors in content design and functionality as well as custom programming for all sites. Supervised updating and uploading of all digital content, including promos, video clips and full episodes.

· Managed and allocated a combined annual budget of $500K.

· Developed long-term strategy for each digital property, with goal of driving traffic, advertising dollars and creating new revenue streams.

· Conceived and oversaw implementation of new content segments, driving traffic and encouraging advertisers to increase investments to the websites.  Key initiatives included an weekly cash giveaway game on Deal or No Deal’s website that NBCU leveraged a $2MM guarantee (plus $520K in cash prizes) for first year in syndication.

· Brokered deals with 3rd parties, including Delivery Agent for online merchandising, and CommerceTel for the launch of the Jerry Springer Mobile Fan Club. Developed digital content relationship with HULU.com, creating new revenue and traffic drivers for multiple television shows.

· Produced and managed two business-to-business websites for television stations and clients.
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NBC Universal Domestic Television Distribution (Continued)
Manager, Digital Strategy
April 2007 – February 2008
· Redesigned and launched several consumer websites including Jerry Springer, Maury, and Chris Matthews.
· Doubled website traffic while successfully transitioning sites from marketing-only to revenue-generating websites for first time in division history. 

· Received a GE Ovation Award in October 2007 for successful initiatives.

· Supervised digital projects for the division, including ringtones, online content and digital presentations. 

· Managed completion of Deal or No Deal sales presentation, coordinating efforts between the sales, research, marketing, programming and design departments.


Manager, Affiliate Relations and Promotion
December 2005 – April 2007
· Recruited from Spark Networks to supervise and implement all nationwide and regional marketing and promotional efforts for The Jerry Springer Show.

· Direct contact for 200+ affiliate television stations in North America.

· Launched Jerry Springer’s 3,000 Episodes Sweepstakes, tripling past online results to over 30,000 entries. 

· Supervised NBCU’s digital team in redesigning and relaunching consumer website for Jerry Springer Show.

· Coordinated marketing efforts with producers of ABC’s Dancing with the Stars and NBCU’s Jerry Springer Show.

Spark Networks
February 2005 – December 2005

JDate.com Affiliate Manager

· Managed all online marketing efforts and supervised creative team in designing online banners, print ads and eCards for one of the largest online dating sites.  

· Allocated approximately $50K in monthly online media buys that resulted in an 800% return.

· Implemented first eCards for Jewish holidays, sent to over 200,000 members worldwide. 

· Doubled marketing revenue as a result of new partners and renegotiating existing contracts. 

· Authored contracts and insertion orders for JDate partners and affiliates.

The L.A. Office (www.laoffice.com)
May 2000 – February 2005

Interactive Marketing Manager
December 2003 – February 2005

· Promoted three times in as many years to oversee client email campaigns for this marketing agency that specializes in industry conferences, partnerships and promotional research.

· Acted as day-to-day contact for more than 75 film studio presenters for major event programs. 

· Managed e-mail campaigns for key entertainment clients, including Sony, Fox and New Line Cinema.

· Quadrupled distribution of company e-newsletter to over 23,000 subscribers worldwide.

Interactive Marketing Supervisor
April 2002 – December 2003

Account Coordinator
May 2001 – April 2002 

Marketing and Promotions Intern
May 2000 – May 2001

Education



Pepperdine University, Graziadio School of Business and Management
August 2009

Masters in Business Administration
· Emphasis: Global Business


· Social Chair, Fully Employed MBA Networking Society

· Founding Partner, GlobalSCOPE Business Networking Partnership
California State University, Northridge
August 2001

Bachelor of Science Degree: Business Administration

· Emphasis: Marketing Management
WEb Development and computer skills



· Extensive experience building and managing websites, micro-sites, banner advertisements, wireframe design, website architecture and e-newsletters

· Proficient in MS Office, PowerPoint, Photoshop, Publisher, Axure RP Pro, Omniture tracking, DART/DSM, Urchin Tracking, Base Camp, Custom Content Management Systems, Movable Type and Dreamweaver
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